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Abstract
This was a project to see the effect of memes on 
society and if memes have a positive or negative 
change. This is important because our society 
changes very easy and it is good to see some of 
the ways it is being changed and if these kinds of 
changes are hurting or helping us.Although 
memes have had a mixed impact on society, the 
majority of their societal effects have been 
positive. 
Key points
● Communication changes
● Classroom changes
● Can make someone famous
● Individual Positive effects on people
● individual Negative effects on people
Conclusions & Discussion 
My research suggests that there is a lot of 
change in society from memes and these 
changes are very positive. Memes are our safe 
place and when they are brought into our 
learning areas or communication ways then it 
helps us cope with many different things. 
Future topics that could be research could be 
how meme culture can be used to influence 
our lives and how we think and do. 
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